
12/20/21, 5:02 PM Full text

https://readnow.isentia.com/ArticlePresenter.aspx?GUID=f06260bb-e777-4bd3-92cd-fddcd8df5916&serID=140110&ArticleID=MY0046454974&pr… 1/1

Media item

Full Text
 

Altair set to boost M`siawith advanced tech
Borneo Post (Kuching), Malaysia  by No author available 20 Dec 2021
Business - Page 0 - 177 words - ID my0046454974 - Photo: No - Type: -
Size: 63.00cm2

Altair set to boost M'siawith advanced tech KUCHING: Altair, a converging
simulation, high-performance computing (HPC), and artificial intelligence (AI), is
now a technology partner of the National Technology and Innovation Sandbox
(NTIS), an initiative under the Ministry of Science, Technology and Innovation
(MOSTI), led by the Malaysian Global Innovation and Creativity Centre (MaGIC) as
the lead secretariat. The onboarding of Altair makes mentorship, consultancy, and
technology tools available to startups, small and medium enterprises (SMEs), in
Malaysia. The goal is to accelerate development and commercialisation of
innovative solutions, be it products or services, thus increasing speed to market,
resilience, and competitiveness."Altair is honoured to be a technology partner of
NTIS. Being a global technology company, we have a track record of empowering
enterprises across industries by customising solutions through data analytics,
simulation, Artificial Intelligence (AI) and high-performance computing (HPC) to
address unique business challenges," Altair managing director for Asean and ANZ
regions, Srirangam Srirangarajan said."Beyond the technology, it is about helping
businesses enhance efficiency, boost return on investment, improve bottomline,
optimise resources, and elevate innovation to not only survive, but thrive. 
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